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01 Feb. 2002 

Office ofthe secretary 
Room 159 
Federal Trade Commission 
600 Pennsylvania Ave. NW 
Washington, D.C. 20580 

Dear Gentlemen: 

I am writing to respond to an article in today's local paper entitled "DO NOT 
CALL, Hate Telemarketers? Tell it to the FTC. The headline alone caught my 
eye. After reading the a K i ,  my fust tholught was please, .please, put my name 
at the top of the list of the Do Not Call registry. I am definitely in favor of this 
proposal. 

i only work part time now and am amazed at the number of telemarketing calls I 
receive throughout the morning hours, as welt as evening. The ones that really 
irritate me are those between 5 and 7 p.m. I consider this the dinner hour and I 
thchght no calls were to be made during this time. tf these calls m e  from 
outside our local time zone, apparently they do not take the time difference into 
consideration. 

I do not hang up on these people but try to be polite, telring them to mail me 
some information and then 1'11 give it some thought. That usually cuts the 
conversation short. They never ask for my address (or mayhe they already know 
it) nor do I receive any information in the mail. These callers are frained well. No 
doubt the first thing they must learn is to talk non-stop without pausing or taking a 
breath for a very long time. Either that, or they just like the sound of their own 
voice. They can be very persistent but 1 have l e a d  that same trade over the 
years. t'm probauy just as imitating to them aS they are to me. 

1 am also a patient person and am willing to wait the many months it may take to 
put this proposal in to effect- The waif wiff be wolfh it if the majority of 
telemaketing calls will m e  to an end at my home- 

. 

Thank you for giving all of us this opportunity to voice our opinions. 

Sincerely, 

Kathy 1. Allison 
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January 23,2002 ~ 

Offce of the Secretary 
Federal Trade Commission 
600 Pennsylvania Ave. NW, Room 159 
Washington, DC 20580 

In  re: Telemarketing Rulemaking - Comment, FTC File No. I2411001 

. 

To whom it may concern: 

I am writing to voice my SUPPORT for the FTC’s proposed regulations that would create 
a national list of people who do not wish to be contacted by telemarketers. This 
regulation is much needed, long overdue, and will be greatly appreciated by millions of 
people who prefer to work and eat in peace. 

I am a full-time communications professional who adheres to the principle of “permission 
marketing”: requesting permission of people before subjecting them to mass-market 
solicitations. Many progressive and reputable organizations who recognize that Web 
users in particular prefer to not be bombarded with “spam” and pop-up advertisements 
secure these individuals’ permission before soliciting them. it seems incongruous that 
these principles have not caught on in the world of telecommunications as well. 

My wife and I each have home-based businesses that are disrupted an average of eight 
times per day by computer-generated telemarketing calls, none of which we have ever 
had the remotest interest in listening to. These calls are disruptive to work flow, 
productivity, concentration, and peace of mind. The calls in the eveping that disturb our 
dinner are equally annoying, albeit for more personal reasons. ,, 

Telemarketing should be based upon an “opt-in“ basis rather than people being forced to 
“opt-ouL” In the absence of an “opt-in” procedure, the concept of a national “opt-out” list 
is a quantum-leap improvement over the current patchwork system of state regulations 
and individual corporate “opt-out” lists. My wife and 1 add our vociferous support to 
these proposed regulations. 

Sincerely, 

c5M--- - I  

Philip S. Arkow 
Vice President 

Conference and 
Event Coordination 

Special Projects Design 
and Management I Creative Consulting 6 
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David G Boak 

O%ice of the Secretary Rm 159 
Federal Trade Commission 
600 Pennsylvania Ave NW 
Washington D C 20580 

sirs: 

I wholeheartedly support the proposed move to curb telemarketing. 
Further, if something can be done about the practice by charities, magazines, 
and others to give or sell their mailing lists to other related organizations, I 
would be most gratefirl, An anecdote might serve to illustrate the latter 
problem: 

Many years ago, we made the grievous error of supporting a local 
police. findraiser, ostensibly to aid in their sponsorship of a summer camp. 
Within a year we were receiving phone and mded solicitations fi-om the city 
policey the county shew the state police, and the national sheriffs’ 
organization. These solicitations have persisted for a decade or more, no 
matter how abrupt the rejection, and I would love to be able to curtail them. 



Office of the Secretary 
Room 159 
Federal Trade Commission 
600 Pennsylvania Ave. W 
Washington, DC 20580 

I 

This is to advise you that we do not wish to be called by telemaiketers. 

called stopped. 

. 



January 24,2002 

FK 
office of the Secretary 
Rm 159 
600 Pennsylvania Ave 
NW Washington D.C. 
20850 

Re: Telemarketing Rulemaking - Comment FTC file no. R411001 

Dear Sir or Madam: 

I am writing to express my support to provide consumers with a national "do not call" 
list. I support the right to individual privacy and believe that having the ability to stop 
telemarketing companies from calling me is a right I should have. p/(& 
Nei S. Brown 
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January 24,2002 

FTC 
Oflice of the Secretary 
Rm 159 
600 Pennsylvania Ave 

-NW Washington D.C. 
20850 

Re: Telemarketing Rulemaking - Comment FTC file no. R411001 

Dear Sir or Madam: 

I am writing to express my support to provide consumers with a national "do not call" 
list. I support the right to individual privacy and believe that having the ability to stop 
telemarketing companies from calling me is a right I should have. 

Sincerely, 
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Office of the Secretary 
Room 159 
Federal Trade Commission 
600 Pennsylvania Ave. N W  
Wahington DC 20580 

Please accept my comment regarding telemarketers. 

I have to work over 60 hours a week every week from a home office. The 
phone rings often, generally a call means a client'has a problem- 
As I try to juggle 2 lines I-am interrupted several times daily by telemarketers, 
For over 10 y m s  we have informed evay telemarketer that we do not respond 
,to any telemarketing calls. We ask to be removed from their calf list. 
This has been completely ineffective. Most of the time they hang up as soon 
as I begin the sentence telling them to remove us from the call list. 
We are aggtavated to death by people trying to sell us aluminum siding for 
our brick house, time shares for a couple that has not had a vacation in over 
five year& refinancing of mortgages, sunrooms, etc, etc. . 
I absolutely HATE them and wish they were outlawed completely. why do 
they have the right to barge into my home daily when I've repeatedly told them 
to stay awap They all use Caller ID block so we can't ever call them back 
with a dose of their own medicine. 
In our time starved society, these calls are a major source of stress on 
f-es that have no margin left. I've actually cried from the fmstration 
of trying to keep these rude persistent cockroaches out of my home, 
Please find a way to rein them in. Pass a law with some teeth in it or 
they will blow it off the same way they do the requests to stop calling. 

Sincerely, 

Nancy GI Byrd 
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January 2 4 ,  2002 

Federal Trade Cornision 
Office of the Secretary, Room 159 

Washington, DC 20580 
- 600 Pennsylvania Avenue, NW 

Subj: Telemarketing Rulemaking - File # R411001 

Gentlemen: 

We would like to endorse most vigorously the enactment of 
the proposal t o ’ r e s t r i c t  the ever increasing annoyance of 
telemarketing phone solicitations. 

Telemarketing calls are out of control and are particularly 
objectionable since they are most often received during the 
dinner hours. 

- 

This  unwanted nuisance needs specific attention and we trust 
the current action under consideration will offer a spec i f i c  

. remedy for  us. 

Sincerely, 

. .  
.-i a . . .  

. .  . . _ . O  
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. January 24,2002 

FTC, Office of the S e c r e q  

dopPennsylvania Avenue NW 
Washington, D.C. 20580 

- _  -.c__.- - _ -  - - Room159 - 1 ._ 

Re: Telemarketing Rulemaking - Comment 
FIC File No. R411001 

Gentlemen 

- I applaud your proposal to create a national t&xnarketing “DO Not Call List”. 
Probably, 99% of Am- will agree with me. Hopefully, your deliberations will 
.allow the process to be sped up h t e r  than “under the best of circumstances, at least one 
yea?‘ quoted in the newspapers. 

In any event, I go on record as endorsing your proposal. 

Sincerely, 

Gordon C. 

. .  

. .  

Campbell 
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